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BT |, dSN-7/1/(1)/2023-f U= Hiww (1 W} 3) — why E=w fAffams arfdeor
srferfaT®, 1997 (1997 FT 24) FT &XT 36 FIRT Y& LTRIT T TART FIA gU, AT TLEAR [AHIHF
TTTERTOT TAT T I[OIET & JTH (SAitersr =saai | s i sate) &fFam, 2012 (2012 #7 15) &
e w1 % forg wagn Refofea @R aemar 8, seiq—

AT it rET F qAF (A fEas A9t # Rmrw f safd) (Fee) /R, 2026
(2026 FT 4)

1. dferm sfids s sw— (1) =7 At & Sar f e F aes (@ Es o9t § &smo #
srafer) (e R, 20267 F=r st

(2) 7 fafaaw sufaiRes T & 3% yaree £ [t & ARy gim

2. e sk 7= - (1) =7 At % anp g o, & i e F qees (@Rt 3mat § s &
safer) AR, 2012 (2012 #71 15) Ta 37 e ST TdT sweernt =i Ren v Feeq wm=r sroem)

(2) FaT FT I[UETT F HAF (SAtawa s+ # s & sater) @ =, 2012 (2012 #r 15) &1 A
I<F FARTHT & Q@ 991 3T 39 dgd ST (U Tu Rt o [Ader a sraer a1 9T, IHE A7 98 |

7022 Gl/2026 (e8]
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T TS et T FEETET AT A FRATE, AT T S AT U S O S, 91 e S R e
T T IHF Tgd TUTH & I HT THATAT Tl HI

LTI FHTT AT, A= (TATLY), AT
[frsTTa=-111/4/2191./321/2026-27]

froquft: srrErTE stTow HET £ rEET F 7WE @ fEse 3wt § FE £ eafy) (@) &,
2026” % ITLAT ST FHILUI T SATEIT FIAT 5l

HATEYTCHS ATqT

1. 99

1.1 14 9%, 2012 FT, IRAT oA s e sfafaas, 1997 i &mT 36 F a1 qied
T 11 T TR (1) F G (@) F ITET (i) 37T (v) TAT AT AR, TR TF GAAT STATA6]T HATAT
(GrE=TT fawmT) #F srfesEaT ger 39 T vaw ARl F YA Fd g Har A qUEt & AE
(TS ==t ® s i saten) e, 2012 (2012 #r 15) st BFam 73m =am a&r i qorer
F ST % &9 § =9 Af=at §, stv7 arai F 9r, 98 IuE A w1y oar F 6 o \eE uE FqiE araw
H 9y e & afes @ yariRa Jgt w4, qrred f&smae £ sater £ gara Fiet i ST e e
Tg gEtEd BT I a% & T9RE Fad Sifeed deas Waw, 1994 % w7 & su-f{aw (1) &
AT F| TEE SATATITh, TA-ETET % Hrel THRIT % I A1 6 772wy, @ @=f % &= =g7aq
AT T, ATAH-ThA ¥ -3 A1 9% Huer o7 Frawat i f@Famoat & e e &
AT Geet ordt AR i 12 o

1.2 3 A 1 $5 W g1 AT EER Fare amree vd e g (GEEe) §
A &1 75 o1 A § TE9H g7 91U MU qai 9 o= F=a gu, wigswer 7 3w At i
qAfaArd w1 [ foram Sta awmet gt % warq o @Rt w1 @& it e F 9w
(Fhfas ==et & s & srafe) (@erem) @f=m, 2013 (2013 &1 3) gRT, ST 22 714, 2013 ¥
srtagi=a gu, dentaa B war fSees g fAffew 3 & sreft v Fai® srex # fsaet i ang e i
FferFaw €A1 F 910 T@d gu, Aaw 4 F srefi suweet & fBat # g w1 a1 et v
AT FATHT F2A F oIT FaT TQTaTet 1 Sraer AT [Heer St F3 F7 STeT FriesR #iv faar w1,
ot fafRaw 5 F srefi warnt & foro Reté i srasasrar o a3 i 1)

1.3 g TEIGH 7 RfRasi & amagmet & qaE Gt 3g =A@y & aqe Re art=e (i) «.
7989/2013, QWWWWWQHSﬁTWWWWWWWWﬁ
AT &1 ot w37 e 7 U fREiE 29.05.2026 F i wemEentaa 03.07.2026 ,
oz arferarett & =0 a9 1 @ris # e siw ag Moy frr & Faw w=hifes qeas [, 1994 =
e 7(11) T Remm-saty Afaemt #1 ffe 3 B oafte #1 @3 9 9 39 5|« 8, S
TETHT & ATIFR ST TR TUFeH & FAT JIAT FHoqer ITART | AHRd & o= AaIdd dqel
w7 e

2. ¥z g #7 fAviy ik e =7 s

21 AT 3T THRO §ATAT (THEATSAT) 7 14.08.2026 Fit 99 fa=tfar % Areww & €iEua faw, 1994
% Tgd aeAlterei =2aal & o0 a7 12 fae 6t @R srater £ €97 7 ge & 9w & [ & =Jroom
#1 I TAS F dqE, 78 FAT 2006 H AR A T off, & Faa 62 AT o9 I ¥ 39 a9 &
RESIM ewiH TATANT 1€ § Fad et o7, St ermar Sima ot sfiT ST Susiiet #1 agd #9
e 3t o a9 & Rediegem T avg & Rfvea g w §; e o=, Faa a6, few siv srsfiddt
EwiH fHewT 300 & 500 AT IHE FATET A9 g LA 6, (ored aToe § 93T Tiaeae’ sfiw ITahrst
F o oo AiSE 2| ETET SR &1 § S0 JearEl f a@d gu, HA1ead F fasos i s@fty § 2 Faei
o TR & o= 3 Y 9&a 7gg@ H1l 78 &7 @A o2 aga Jer [ 8, Ay T =5\ g1 AT -2
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TIY| T FAATAT, TRATE St A9t iz Rives fifear & fiw gam s 78t 3, w=ifF Rives
Hifear o fasmae it Hr & Ser F1E Faw 9E) 81 wArerT w1 g o1 & aree #§ gatw gfaerat g,
Tafery Tefae samor &= # fAeaer afterat siv o sttw g2 fase & ggrar 33 F e fEme i
safer T ST T ge & Horar fora

22 I Aifawa [uiw F gRomaeas, THerEdt 9 21.08.2026 F1 UH TSI ATIHAAT FHT A,
ek g | AW, 1994 F R\ 7 % I9-f7w (11) 7 ger w1 gl

2.3 =% ATgEET F 2012 F AfFaw sfiv 391 2013 F1 gerred HEua W, 1994 F wraem=i ¥
TATT FARTRTT ST AqaTere GRATET F2, STAHRISA 6T qaT T [UrET ¥ I9F 3@ & AqAT HT qErerd
@ % o a7 0 9, et e g g HifeT 22T S F are oft 39 REwt F aga uh queia
=T s 39y e fmEy Rafér £ sewa it aare waar sH arEd @ SR @ S9|r g SR e
T g2 & T T g1 o1 |aT it urar F 9 (S TS =5t § A # sary) &Eem, 2012
TAT TEF dgd T THT eer 3w Hder, THETuT Fam, 1994 F STETT IATd BT &1 AT ST+ Aferaer
87 & ST, STHITHT ST 3 FaT T TOETT Hl 411 § T@d gu fasmae it HHATsl 92 e [F=r
T T ATAHTT Lo T gl

9, g TR F AT & 91y G} a9 W@ 99T e AW Aeas AW, 1994 F Raw 7(11) |
T & & | @ gu oms fRsmaet f st f S ax fi v of, wfewr F d&r i pEwr
A (Aifae Swat A RAsma i safd) ffREm, 2012 (2012 #1 15) ik 389% qga S avft sreen
A At = e w1 Rt BFar @)

FEEATHA: A HAT HT [UETT & HAF (SAifasa ==ai § s it qafd) (Feae) @faaw, 2026 g
® | FUsH § ford U Fqar & qurEr & 7 (GAfase aqat #@ f@wm f aate) (Feae) @R,
2026 FT =t e g1 et «ff fomriar & araer #, SRSt # forar 3w S& &t e & 7 (Seftes
Feert § fasmas £ srafe) (e fBafRem, 2026 @ grm

TELECOM REGULATORY AUTHORITY OF INDIA
NOTIFICATION
New Delhi, the 10" September, 2026

F. No. RG-7/1/(1)/2023-B AND CS (1AND 3) — In exercise of the powers conferred
by section 36 of the Telecom Regulatory Authority of India Act, 1997 (24 of 1997), the
Telecom Regulatory Authority of India hereby makes the following regulations to repeal the
Standards of Quality of Service (Duration of Advertisements in Television Channels)
Regulations, 2012 (15 of 2012), namely:

THE STANDARDS OF QUALITY OF SERVICE (DURATION OF
ADVERTISEMENTS IN TELEVISION CHANNELS) (REPEALING)
REGULATIONS, 2026

(4 0f 2026)

1. Short title and commencement. — (1) These regulations may be called the Standards of
Quality of Service (Duration of Advertisements in Television Channels) (Repealing)
Regulations, 2026.

(2) They shall come into force from the date of their publication in the Official Gazette.

2. Repeal and Savings. — (1) On coming into force of these regulations, the Standards of
Quality of Service (Duration of Advertisements in Television Channels) Regulations, 2012
(15 0of 2012) along with all orders and directions issued thereunder shall stand repealed.
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(2) The repeal of the Standards of Quality of Service (Duration of Advertisements in Television
Channels) Regulations, 2012 (15 of 2012) shall not affect the previous operation of the said
regulations and any direction or order issued thereunder, or validity, effect or consequences
of anything already done or any action taken, or purported to have been done or taken, or
omitted to be done or suffered thereunder.

ASHOK KUMAR JHA, Secy. I/C, TRAI
[ADVT.-I11/4/Exty./321/2026-27]

Note: The Explanatory Memorandum explains the objects and reasons of the “Standards of
Quality of Service (Duration of Advertisements in Television Channels) (Repealing) Regulations,
2026”.

EXPLANATORY MEMORANDUM

1. Background

1.1 The Standards of Quality of Service (Duration of Advertisements in Television Channels)
Regulations, 2012 (15 of 2012) was notified on the 14™ May, 2012, in exercise of powers
conferred by section 36 read with sub clauses (i) and (v) of clause (b) of sub-section (1) of
section 11 of the Telecom Regulatory Authority of India Act, 1997, read with the notification of
the Government of India, in the Ministry of Communication and Information Technology
(Department of Telecommunications), No. 39. These regulations as a quality of service
measure provided, inter alia, that no broadcaster shall carry advertisements exceeding twelve
minutes in a clock hour, to effectively monitor the duration of advertisement and to ensure that
the broadcasters comply with rule 7, sub-rule (11) of Cable Television Networks Rules, 1994
(CTN Rules, 1994), and additionally prescribed conditions on carriage of advertisements during
live sporting events, minimum time gaps between advertisement sessions, prohibition on part-
screen and drop-down advertisements and parity of audio levels between programmes and
advertisements.

12 The said regulations were challenged by some of the broadcasters in the Hon’ble Telecom
Disputes Settlement and Appellate Tribunal (TDSAT). Considering the issues raised by
broadcasters in TDSAT, the Authority decided to revisit the said regulations. Following due
consultation process, the said regulations was subsequently amended by the Standards of
Quality of Service (Duration of Advertisements in Television Channels) (Amendment)
Regulations, 2013 (3 of 2013), notified on the 22" March 2013, which, while retaining only the
twelve-minute ceiling for advertisements in a clock hour under Regulation 3, empowered the
Authority to issue order or direction to service providers to protect the interests of the
subscribers or for ensuring compliance of the regulations under Regulation 4; and a
reporting requirement by broadcasters under Regulation 5.

1.3 Some of the broadcasters had challenged the provisions of the Regulations before the Hon’ble High
Court of Delhi in WP (C) No. 7989/2013 titled as M/s News Broadcasters Association & others Vs TRAI
and other connected matters. The Hon’ble High Court of Delhi in its judgement dated 29.05.2026, as
amended on 03.07.2026 has dismissed the batch of writ petitions and ruled that the Rule 7(11) of the
Cable Television Networks Rules, 1994 and Regulation 3 of Ad-Cap Regulations constitute a
constitutionally valid exercise of regulatory power, striking a proportionate balance between broadcaster
rights and the public interest in efficient and fair use of broadcast spectrum.

2, Decision of the Central Government and justification for repeal

2.1 The Ministry of Information and Broadcasting (MIB), vide a Press Release dated
14.08.2026, announced the Government's decision to remove the 12-minute advertisement
duration cap for television channels prescribed under the CTN Rules, 1994. As per the press
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release, the ceiling was introduced in 2006, when there were only 62 television channels and the
principal distribution platform at that time was cable TV in analog mode with limited carriage
capacity which offered very limited choice to the consumers. Distribution has since been
completely digitised, with DTH, Cable TV, HITS and IPTV platforms now together carrying
300 to 500 channels or more, resulting in adequate competition and consumer choice in the
market. In view of the changes that have occurred in the TV broadcasting sector, the Ministry
felt the need to revisit the stipulations relating to advertisement duration. The sector is heavily
dependent on advertising irrespective of whether the channel is ‘pay’ or ‘free-to-air’. Further
there was a non-level playing field for traditional TV channels vis-a-vis digital media, where no
such stipulation on advertisement cap regulation exists. The Ministry had a view that there exists
adequate competition in the market and therefore decided to remove the advertisement duration
cap to enable fair competition and ease of doing business for the television broadcasting sector.

22 Consequent upon the said policy decision, MIB issued a Gazette Notification dated
21.08.2026, whereby sub-rule (11) of rule 7 of the CTN Rules, 1994 has been omitted.

2.3 Since TRAI’s regulations of 2012 and its amendment of 2013 was made to effectively
monitor and ensure compliance with the provisions of the CTN Rules, 1994, safeguarding the
quality of service and viewing experience of consumers, the continuation of a parallel cap and an
associated quarterly reporting requirement under these regulations, after withdrawal of the
ceiling by the Central Government, would perpetuate the very restriction that the Government
has decided to remove. Therefore, the Standards of Quality of Service (Duration of
Advertisements in Television Channels) Regulations, 2012 along with all orders and
directions issued thereunder, appears to be inconsistent with the CTN Rules, 1994. TRAI, in
accordance with its mandate, reserves the right to revisit the advertising limits in view of
consumer protection and quality of service.

Hence, in order to maintain consistency with the decision of the Central
Government, and in view of the omission of the Rule 7(11) of Cable Television
Networks Rules, 1994, prescribing advertisement duration cap, the Authority has
decided to repeal the Standards of Quality of Service (Duration of Advertisements
in Television Channels) Regulations, 2012 (15 of 2012) along with all orders and
directions issued thereunder.
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